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Innovative Concepts to Enhance Accessibility
Travel Training for Public Transport

Key Characteristics 

Travel training enables passengers to use public transport 

independently, without fears or concerns. The principal target 

groups are older people, people with disabilities or learning 

diffi culties, and school children.

The content of the training needs to be tailored to the needs of 

the trainees and can cover a range of different aspects, e.g. 

physical accessibility, planning of a trip, handling of information 

sources, ticketing and behavioural aspects. 

The format of the training needs to be tailored to the specifi c 

target group, e.g. short-term courses, longer-term buddying or 

travel games for children.

There is an important marketing component to this activity: 

a good training scheme can help to gain new or keep current 

customers in public transport.

The concept is becoming more and more 

popular, but is still not mainstream in public 

transport. Due to low costs and easy 

implementation, it is highly transferable.

Travel training for older people in 
Salzburg 

Photo: StadtBus Salzburg

Travel training for children in Freiburg 
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Good Practice: Salzburg (AT)

Older people are an increasingly important user 

group in public transport. The ageing society poses 

new challenges to public transport operators in 

ensuring that this customer group is provided with 

a high quality service. Falls and accidents are a 

serious threat to older people during public 

transport trips. In order to encourage older people 

to take the bus, and to give them tips and tricks on 

how to prevent accidents, the Salzburg bus 

operator StadtBus Salzburg in co-operation with the 

local NGO ZGB Salzburg started a training scheme 

for older passengers in 2004. 

Participants of the training are invited to the bus 

depot in small groups, where a bus is made 

available for the training session. Additionally, a 

transport safety handbook was developed together 

with a variety of other marketing measures that 

address older people. Many older people use the 

bus more frequently and feel safer after having 

participated in the training. The travel training for 

older people does not only get positive feedback 

from the users, but also receives international 

attention from others who want to learn from these 

experiences. The concept has constantly been 

refi ned over time.

Key Benefi ts 

Travel training for public transport: 

•  makes a variety of target groups with 
individual needs feel more comfortable, 
safe and secure when using public 
transport;

• enables independent mobility by public 
transport and enhances social inclusion;

• keeps existing and gains new customers;

• achieves image gains for public transport 
operators;

• may reduce the need for special transport 
services, e.g. through buddying schemes 
for people with special needs.

 




